Your Name

Address

Phone # & E-mail (If Comfortable)

Bruce Crawford

Omnicom Group

Chairman of the Board                

437 Madison Ave.                                                    

New York, NY  10022


Dear Mr. Crawford:

I am writing to implore you to address the general lack of employee diversity and equal opportunity within the Omnicom Group.
African Americans have worked in advertising since the modern American advertising industry emerged more than 100 years ago. Yet, as employment discrimination sharply diminished across the American labor market over recent decades, systemic barriers to equal opportunity have persisted in your industry. Racial discrimination is 38% worse in the advertising industry than in the overall U.S. labor market.  This “discrimination divide’ between advertising and other U.S. industries is more than twice as large today as it was 30 years ago. The recent study performed by Dr. Mary Lou Egan and Dr. Marc Bendick, Research Perspectives on Race and Employment in the Advertising Industry, outlines this discrimination in great detail.
Since the 1960s, the Omnicom Group, as well as other leading advertising firms, have faced sporadic public pressure to address these disparities. The industry’s response, as a whole, has been to partake in extremely modest expansions in training and entry-level hiring—for example, a handful of minority internships in agencies with tens of thousands of employees. These token efforts contrast sharply with the scale of the problem. Eliminating the industry’s current Black-White employment gap would require tripling the industry’s Black managers and professionals—which, at the present rate, would not occur for another 71 years. 

Please do not make the misguided assumption that the fundamental deficiency in African-American diversity within the advertising industry as a whole, including those agencies under the Omnicom Group, is due to the dearth of “qualified” African-American job seekers. On the contrary, initiatives to “expand the pipeline” of African-Americans seeking positions in advertising through scholarships, internships, and entry-level hiring simply increase the already substantial number of well-prepared African-American job aspirants the industry ignores. These “pipeline” initiatives have been allowed to substitute for action against the industry’s fundamental problem: persistent unwillingness by mainstream agencies to hire, assign, advance and retain already-available African-American talent. That unwillingness, in turn, reflects an industry culture where pervasive bias, both conscious and unconscious, creates systemic barriers to inclusion for African-Americans.

Mr. Crawford, your company obviously values the African-American consumer market—that is your business. As an African-American consumer, I call on you, as the Chairman of the Board of one of the most powerful and influential companies in the world, please begin to place as much value on hiring and retaining African-American employees as you do on African-American consumers.





Sincerely.

                                                _______________________
